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New Industrial Product is Being Shaped by ECommerce

A robust national economy over the past 24 to 36 months has generated additional demand for goods and more consumer spending
in the United States. This spending, however, has accelerated a shift away from many midlevel, traditional, brickandmortar
retailers, even as some luxury and discount chains continue to thrive. As one estimate suggests that nearly twothirds of all American
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The Dallas/Fort Worth industrial market is one of the strongest in the nation. With three consecutive
years
of net
absorption
costs.
(occupancy
growth) greater than 20 million square feet, it is clear that tenants view the DFW area as a key part of their supply chain
and logistics strategies. Developers are responding, with more than 30 million square feet of industrial space delivered to the market

Featured
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last year. Keys to continued strength for the Metroplex’s market are its central location and its available land for development, as well
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growing at approximately 10 percent per year, as shown in the adjacent graph.
The shift in industrial demand toward distribution and fulfillment centers to support online retailers presents a unique opportunity for
both tenants and investor/developers. Developers can benefit by the creation of thoughtful and welllocated speculative projects
because companies are notoriously underestimating the amount of space they will need for ecommerce activities – the market is
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*Forecasted spending
Source: Statista, Bureau of Economic Analysis, NKF Research; May 2018
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today’s distribution and fulfillment processes, but tenants should be proactive in seeking space that is flexible enough to
accommodate further expansion of their activities, given the rate of overall growth in this sector.
Tenants with ecommercebased industrial needs may wish to focus their search for space on modern warehouses that have higher
parking ratios, higher clear heights, and greater power loads. Older industrial product sometimes can be modernized to service
today’s distribution and fulfillment processes, but tenantsResearch
should be proactive in seeking space that is flexible enough to
accommodate further expansion of their activities, given the rate of overall growth in this sector.
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